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this book provides a clear practical introduction to shareholder
value analysis for the marketing professional it gives them the
tools to develop the marketing strategies that will create the
most value for business for top management and cfos the book
explains how marketing generates shareholder value it shows how
top management should evaluate strategies and stimulate more
effective and relevant marketing in their companies the original
essence of the first edition has been maintained but obvious areas
have been updated and revised as well as new areas such as
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technology have been addressed the second edition of this book has
been written by a ghost writer who has fully updated enhanced and
replaced statistics case studies and other outdated content with
the help of a select advisory panel each of whom has acted as a
subject expert a guide and as part of a steering committee the
highly prestigious panels of contributors include jean claude
larréché insead veronica wong aston business school john quelch
harvard business school susan hart strathclyde graduate business
school sgbs michael baker emeritus professor sgbs tim ambler
london business school tony cram ashridge table of contents part i
principles of value creation 1 marketing and shareholder value 2
the shareholder value approach 3 the marketing value driver 4 the
growth imperative part ii developing high value strategies 5
strategic position assessment 6 value based marketing strategy
part iii implementing high value strategies 7 building brands 8
pricing for value 9 value based communications 10 value based
marketing in the digital age

to be successful in today s marketplace a company must integrate
its traditional business functions to provide superior value to
targeted customers this means creating an offering that echoes in
the customers consciousness as a great deal for them why because
the value provided serves customers best interests in so doing a
business succeeds attracts new customers and is able to
continually improve the value offered to existing customers value
based marketing for bottom line success provides a 5 step model
and critical tools necessary for creating and managing a
successful value delivery marketing strategy customers buy value
not product or features they buy from the company that provides
the most value and they buy what s in their best interest
consequently the secret to customer retention and growing value
relationships with customers is to always make it in their best
interest to do business with you by providing the best value in
the marketplace value based marketing for bottom line success 5
steps to creating competitive value offers a value creation and
delivery process which will help a company to compete profitably
in its marketplace by 1 identifying the value expectations of
target customers 2 selecting the values on which it wants to
compete 3 analyzing the ability within the organization to deliver
that value 4 communicating the value selling the value message 5
delivering the value promised improving the company s value model
a value focused strategy by definition isn t a mass marketing
strategy it s a targeted laser strategy directed at chosen value
segments that are profitable for the supplier this text offers a
customer value creation model which shows how to create and
sustain competitive advantage while delivering customer value and
offers a method for quantifying customer lifetime value clv which
enables a company to identify which customer value segments it
should target
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this volume covers shareholder value sv which may be defined as a
firm s ability to earn a return to achieve it a company must be
perceived to operate in a viable market pursuing a strategy which
promises sustainable competitive advantage

the concept of value has been at the heart of marketing thought
and practice marketers strive to develop a unique value
proposition to satisfy the needs of customers in order to create a
differentiated offering to targeted customers be they end
consumers or business users it is the unique value delivered by
products and services that defines firm s competitive market
positioning recent advances in marketing theory have enhanced the
interpretation of value in terms of its types manifestations and
determinants value in marketing is delivered to customers
stakeholders shareholders ecosystems and society while the
literature has been unanimously emphasizing the economic
interpretation of value measured in money terms marketing has been
at the forefront of critical thinking bringing to the fore new
meanings and interpretations of value that have unlocked the
psychological emotional social and ecological value of products
and services to customers it is the marketing thought that has
extended the understanding of value in use and has indisputably
positioned value in context marketing has developed the notion of
value delivered by intangible assets that can create much greater
value than the tangible product and or service marketing has
unravelled the multi layered nature of value to the customer and
thus augmented the meanings and interpretations as well as the
analytical and practical potential of this notion consequently we
see the need to revisit the concept of value in marketing in order
to address its complexity this book sets to provide an insight in
the concept of value in marketing in its contemporary
interpretation and level of development the aim is to offer an
overview of debates and developments in our understanding of value
in marketing that can raise the awareness of the scholarly and
business communities of its pivotal importance for businesses and
consumers value in marketing presents reflections and analysis of
value in marketing by consecutive generations of scholars who have
made theoretical contribution to the contemporary understanding of
the concept its interpretations dimensions and importance the
chapters address various issues including customer value
development implications and trajectories intra variable and inter
variable perspectives of value the importance of the value concept
in the international marketing context value developed in networks
that is intrinsically associated with knowledge creation in the
internationalization meanings and interpretations of value in
diverse contexts that help us develop further the dimensions of
the concept we trust the book will be of interest to researchers
scholars and students in the fields of marketing management and
international business and to people who wish to have a better
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understand what marketing really brings to consumers

this book offers novel methods for developing value based
marketing strategies aimed at increasing revenue and profits the
value concept relates all the benefits offered by a product with
its price and the effort required to obtain it global competition
requires managing value rather than individual products or brands
this fosters customer loyalty and provides a solid basis for
relationship marketing the book takes a practical step by step
approach to explain how the forces of supply and demand interact
with customer value the relationships between benefits quantities
prices and costs how to develop effective competitive strategies
how to manage inventory and product mix efficiently how to apply
the value model to increase profitability and solve major
marketing problems the book sets forth several new approaches for
marketing and pricing decision making the concept of value
integrates marketing finance economics and accounting in order to
link value based pricing with relationship marketing the law of
supply and demand is restated with quantity as a function of value
instead of price this makes it a more realistic and practical tool
for understanding today s highly competitive business environment
the confrontation and complementation concepts provide useful
tools for guiding marketers into new segments and pricing products
accordingly they play a key role for devising win win strategies
not only with customers but also with competitors the value matrix
is a practical tool for understanding the product s positioning
analyzing its competition setting prices and developing strategy
it aims at achieving an optimal balance between customer loyalty
and product mix profitability the value life cycle illustrates how
value acts as a force that constantly changes revenue providing
insight for developing strategies in each phase of the product s
life cycle analogies with physics illustrate how policy
constraints create resistance to sales velocity thereby
determining the rate at which a firm advances towards its
financial and marketing goals the strategy for pricing business
services applies value to balance supply with demand this leads to
increased revenue the marketing approach set forth unifies product
portfolio and inventory management with value based pricing for
maximizing income clear explanations and accessible language make
this book ideal for marketing professionals and non specialists
advanced readers may refer to the appendices where the subjects
are analyzed further and the mathematical foundations are laid out
numerous solved problems of pricing and costs are included

this user friendly textbook offers students an overview of each
aspect of the marketing process explored uniquely from the value
perspective delivering value to customers is an integral part of
contemporary marketing for a firm to deliver value it must
consider its total market offering including the reputation of the
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organization staff representation product benefits and
technological characteristics and benchmark this against
competitors market offerings and prices principles of marketing
takes this thoroughly into account and ensures that students
develop a strong understanding of these essential values the book
also looks in detail at the impact of social media upon marketing
practices and customer relationships and the dramatic impact that
new technologies have had on the marketing environment written by
a team of experienced instructors principles of marketing is an
ideal companion for all undergraduate students taking an
introductory course in marketing

founded in 1971 the academy of marketing science is an
international organization dedicated to promoting timely
explorations of phenomena related to the science of marketing in
theory research and practice among its services to members and the
community at large the academy offers conferences congresses and
symposia that attract delegates from around the world
presentations from these events are published in this proceedings
series which offers a comprehensive archive of volumes reflecting
the evolution of the field volumes deliver cutting edge research
and insights complimenting the academy s flagship journals the
journal of the academy of marketing science jams and ams review
volumes are edited by leading scholars and practitioners across a
wide range of subject areas in marketing science this volume
includes the full proceedings from the 2003 academy of marketing
science ams annual conference held in washington d c entitled
creating and delivering value in marketing

this book offers novel methods for developing value based
marketing strategies aimed at increasing revenue and profits the
value concept relates all the benefits offered by a product with
its price and the effort required to obtain it global competition
requires managing value rather than individual products or brands
this fosters customer loyalty and provides a solid basis for
relationship marketing the book takes a practical step by step
approach to explain how the forces of supply and demand interact
with customer value the relationships between benefits quantities
prices and costs how to develop effective competitive strategies
how to manage inventory and product mix efficiently how to apply
the value model to increase profitability and solve major
marketing problems the book sets forth several new approaches for
marketing and pricing decision making the concept of value
integrates marketing finance economics and accounting in order to
link value based pricing with relationship marketing the law of
supply and demand is restated with quantity as a function of value
instead of price this makes it a more realistic and practical tool
for understanding todays highly todays highly competitive business
environment the confrontation and complementation concepts provide
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useful tools for guiding marketers into new segments and pricing
products accordingly they play a key role for devising win win
strategies not only with customers but also with competitors the
value matrix is a practical tool for understanding the products
positioning analyzing its competition setting prices and
developing strategy it aims at achieving an optimal balance
between customer loyalty and product mix profitability the value
life cycle illustrates how value acts as a force that constantly
changes revenue providing insight for developing strategies in
each phase of the products life cycle analogies with physics
illustrate how policy constraints create resistance to sales
velocity thereby determining the rate at which a firm advances
towards its financial and marketing goals the strategy for pricing
business services applies value to balance supply with demand this
leads to increased revenue the marketing approach set forth
unifies product portfolio and inventory management with value
based pricing for maximizing income clear explanations and
accessible language make this book ideal for marketing
professionals and non specialists advanced readers may refer to
the appendices where the subjects are analyzed further and the
mathematical foundations are laid out numerous solved problems of
pricing and costs are included

as with executives and managers in so many other business
functions pricing specialists are being challenged more and more
to substantiate the added value of their activities pricing is a
core function of every business and needs not only to contribute
positively to short and long term results but also to document its
impact to the bottom line a fundamental part of this is the
pricing roi calculations this book edited by globally renowned
thought leaders andreas hinterhuber and stephan liozu is the first
to outline contemporary theories and best practices of documenting
pricing roi it provides proven methods practices and theories on
how to calculate the impact of pricing activities on performance
marketing roi is now a common concept this collection proves to do
the same for pricing hinterhuber liozu introduce the concept of
pricing roi documenting and quantifying the return on pricing
activities and on the pricing function itself is of increasing
relevance today and in the future in times of budget constraints
20 world class specialists explore the concept of pricing roi
under both a theoretical perspective and a managerial perspective
to shed much needed light on how to measure and increase pricing
roi this groundbreaking book will enlighten students and
specialists of marketing and sales pricing managers and executives
alike

this book explores the science behind intuitive decision making in
business and shows how people s innate capacity for intuition can
be nurtured and strengthened to maximize performance the clear and
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detailed explanations reveal how we can use intuition to navigate
a world that is fast moving complex and uncertain

three main factors affect the quality and composition of meat in
farm animals production conditions determine the composition of
the meat while marketing and postmortem periods have a major
bearing on the visual appearance and ultimate eating experience
for the consumer it is often difficult to compare research results
from different countries since meat quality is assessed by a wide
variety of procedures quality and grading of carcasses of meat
animals reviews the development of commercial grading or
classification schemes on a world wide basis and it provides a
broad outline of the most common subjective and objective
procedures for the assessment of meat quality the book provides
reviews on ante and post mortem effects on meat quality reducing
fatness in meat animals prediction of carcass composition and meat
quality world carcass and grading systems electronic
identification of animals

what is a 21st century brand how is it changing what is critical
now what are the new mantras and principles what are the new ideas
for how to do it what do you believe and what would you do
therefore what is a 21st century brand features 20 of the best
papers produced during the 10 years of the ipa excellence diploma
each is a fresh original and uniquely personal perspective from
the new generation of leaders across creative media and digital
agencies produced in partnership with internationally recognized
advertising body the ipa the book is accompanied by commentary
from leading industry thinkers including stephen woodford mark
earls david wilding and ian priest and is edited by nick kendall
together they offer multiple perspectives and the opportunity to
challenge yourself to consider what you really believe about
advertising and branding structured as 20 provocations written in
the form of i believe and therefore the essays are organized into
three sections what is a brand how should we engage to build them
how should we organise to deliver highlighting that today s most
successful agencies are those which are embracing the new ways to
consume content what is a 21st century brand delivers cutting edge
thinking across all areas of advertising practice questioning the
real fundamentals of creating and building brands it is a thought
provoking read for any advertising practitioner or student

this book puts the commoditization phenomenon under the microscope
laying out an economic analysis followed by solutions and
strategic recommendations using concrete examples this book will
help to change businesses approach by acting not only on the
economic analysis presented but also on the diagnosis of
commoditization and the recommendations for creation of customer
value the common thread throughout this approach is the obsession
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with customer satisfaction the search for a fair balance between
the long and short term and the will to reinvent business models
by harnessing innovation

value based pricing pricing a product or service according to its
value to the customer rather than its cost is the most effective
and profitable pricing strategy value first then price is an
innovative collection that proposes a quantitative methodology to
value pricing and road tests this methodology through a wide
variety of real life industrial and b2b cases this book offers a
state of the art and best practice overview of how leading
companies quantify and document value to customers in doing so it
provides students and researchers with a method by which to draw
invaluable data driven conclusions and gives sales and marketing
managers the theories and best practices they need to quantify the
value of their products and services to industrial and b2b
purchasers the 2nd edition of this highly regarded text has been
updated in line with current research and practice offering three
new chapters covering new case studies and best practice examples
of quantified value propositions the future of value
quantification and value quantification for intangibles with
contributions from global industry experts this book combines
cutting edge research on value quantification and value
quantification capabilities with real life practical examples it
is essential reading for postgraduate students in sales and
marketing with an interest in pricing strategy sales and pricing
specialists as well as business strategists in both research and
practice

the concept of value has been at the heart of marketing thought
and practice marketers strive to develop a unique value
proposition to satisfy the needs of customers in order to create a
differentiated offering to targeted customers be they end
consumers or business users it is the unique value delivered by
products and services that defines firm s competitive market
positioning recent advances in marketing theory have enhanced the
interpretation of value in terms of its types manifestations and
determinants value in marketing is delivered to customers
stakeholders shareholders ecosystems and society while the
literature has been unanimously emphasizing the economic
interpretation of value measured in money terms marketing has been
at the forefront of critical thinking bringing to the fore new
meanings and interpretations of value that have unlocked the
psychological emotional social and ecological value of products
and services to customers it is the marketing thought that has
extended the understanding of value in use and has indisputably
positioned value in context marketing has developed the notion of
value delivered by intangible assets that can create much greater
value than the tangible product and or service marketing has
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unravelled the multi layered nature of value to the customer and
thus augmented the meanings and interpretations as well as the
analytical and practical potential of this notion consequently we
see the need to revisit the concept of value in marketing in order
to address its complexity this book sets to provide an insight in
the concept of value in marketing in its contemporary
interpretation and level of development the aim is to offer an
overview of debates and developments in our understanding of value
in marketing that can raise the awareness of the scholarly and
business communities of its pivotal importance for businesses and
consumers value in marketing presents reflections and analysis of
value in marketing by consecutive generations of scholars who have
made theoretical contribution to the contemporary understanding of
the concept its interpretations dimensions and importance the
chapters address various issues including customer value
development implications and trajectories intra variable and inter
variable perspectives of value the importance of the value concept
in the international marketing context value developed in networks
that is intrinsically associated with knowledge creation in the
internationalization meanings and interpretations of value in
diverse contexts that help us develop further the dimensions of
the concept we trust the book will be of interest to researchers
scholars and students in the fields of marketing management and
international business and to people who wish to have a better
understand what marketing really brings to consumers
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